
 
CAMPAIGN STRATEGIST 
Location: Melbourne 

 
 
The Urban List are lovers of food, drink, travel, culture, GIFs, and above all, our cities. Over 
the last 5 years we’ve built one of Australia’s fastest growing lifestyle platforms and influential 
content marketing channels, increasingly attracting the attention of some of the world’s 
most prestigious lifestyle brands.  
 
We are driven by creativity, innovation, and doing things that no one else has done before – 
constantly seeking to create awesome digital experiences for our readers and advertising 
partners alike. And we recognise that exceptional campaign creation and execution is 
pivotal to our success. 
 
Therein lies the challenge for our new Campaign Strategist…  
 
We’re looking to you to guide the creation of exceptional branded content campaigns, 
taking the lead in developing and presenting strategic marketing recommendations for our 
advertising partners, and driving a culture of data-led creativity across the branded content 
team.  
 
Your strategies, analysis and ideas will inspire your peers, drive business growth, guarantee 
client satisfaction and ultimately, result in world-class branded content campaigns. And 
you’ll be working side-by-side with passionate, talented individuals who love what they do 
just as much as you. 
  

CORE RESPONSIBILITIES 
 

• Carry out an initial audit of current campaign strategy and proposal development 
processes, tool and platforms, to formulate recommendations on our future 
approach 

• Interpret inbound agency briefs, gathering relevant client, industry and digital data to 
develop well-informed, effective strategic guidance and plans 

• Write clear, insightful and inspiring internal briefs, enabling the branded content 
team to develop campaign ideas with max creativity, efficiency and delivery against 
brand objectives 

• Collaborate with the branded content team in the ideation process, sense-checking 
concepts and providing strategic guidance that ensures a successful outcome for 
both brand and audience 

• Support the sales team in developing pitches and proposals that bring these 
concepts to life, placing strategic objectives at the forefront and educating where 
required 

• Identify data, insights and trends that facilitate new business, working with sales and 
branded content colleagues to develop game-changing, proactive branded content 
concepts – ideas that we are all dying to bring to life 

• Proactively monitor industry trends, campaigns (both ours and others’), clients and 
competitors to uncover opportunities to stimulate growth, ensuring we are at the 
leading edge of branded content delivery and digital innovation 

• Provide ongoing education and insights for sales, marketing and content colleagues 
– particularly junior members of the team – enhancing their output, career growth, 
satisfaction and success 

• Where required, provide support for in-market campaigns, ensuring they meet client 
expectations and deliver value to our audience 

• Share insights from previous campaigns with the team to maximise future success   



ESSENTIAL EXPERIENCE REQUIRED  
 

• Minimum 5+ years in a media, agency or studio work environment 
• Highly analytical mindset, with the ability to generate and analyse complex reports 

to draw insights  
• A passion for digital media, digital content creation and ideation 
• Proven success in delivering innovative digital marketing campaigns   
• Excellent verbal and written communication, with the capacity to bring people on to 

the same page clearly and succinctly   
• A love for collaboration and contributing to the culture of an organisation   
• A proven track record in the development of strategic plans to benefit the client 
• The ability to understand the needs of consumers and target audiences 
• The drive to help others succeed and reach their peak 
• The insight to identify problems and take measures to rectify them 
• The resilience to work across a number of projects and balance a workload 

 
To apply for what is probably the best job going in town, please send a cover letter and CV 
to jhackett@theurbanlist.com. Applications accepted until 31st August 2016. 

 
 


